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Learning Task Design (LTD) Template 
 

Name Bianca Le Cornu 

Student number 1433-1790 

Date 22 June 2014 

No of LT’s in each 
Paradigm already 
designed 

Total Transmit Transact Transform Transcend 

10 0 0 3 7 

Sequence number of this 
LT, its paradigm and 
category 

6 
PAR  

Transcendental 
CAT  

Real Life 

Phase and Grade Copywriting 3rd year BA degree 

Learning 
Program/Area/Subject 

Graphic Design/ Copywriting 

Curriculum content  
(Copied from the official 
Curriculum or Syllabus 
documents) 

To create a persuasive advertisement for a charity with limited to no 
budget. 

Time to operationalise LT Mid-year break with no less than 3 meet ups before return 

 
Learning Outcomes and Assessment Standards (Copied from the official Curriculum or 
Syllabus documents) 

Learning Outcomes X Assessment Standards X 

LO 1. TIME MANAGEMENT 
The learner is more aware of time management in 
the work place.  

 The learner understands time management 
strategies through filling in an industry 
standard job bag – they are required to 
design this as well – to suit their needs. 

 

LO 2. BUDGETS 
The learner understand the importance of 
budgets and can formulate one in order to 
achieve their goal 

 The learner understands how difficult it is to 
work within a predefined problem area and 
creates a work-around to achieve their goal. 
This is made apparent using the budget. 

 

LO 3. STRATEGY 
The learner is able to manipulate strategies 
learned in previous lectures in order to achieve 
the desired objective. 

   

LO 4. REAL LIFE RESEARCH 
The learner is comfortable surveying, 
communicating and negotiating with 
professionals in the industry.  

 The learner will provide all documentation of 
their research in a research journal as their 
proof that the final product meets the 
objective of this brief. 

 

LO 5. REAL LIFE PRODUCT 
The learner creates a successful advertisement to 
assist the charity in real life. 

 The learner creates an advertisement that 
must be given to the charity concerned in 
order to assist them in raising awareness 
(pro-bono) 

 

 
Real Life Challenge (In one or two sentences: Answering the fundamental learning questions) 

Why do learners need to learn this curriculum content? At this stage in the BA degree it is 
imperative that students understand the working world (whether they become an 
employee or go freelance). These tools help the copywriter/ design student be comfortable 
with the realities of the business world. 

What is the role, function and value of this curriculum content in the lives of the learners 
they are living right now? Not only will this content help them in the future, but it assists in 
building their self-confidence by getting them to act in a professional manner as if they 
were already in the world of work. It also makes them aware of realities in the industry as 
well as create a platform for meeting other designers and professionals already in the 
industry in order to network and collaborate with. This makes it easier when they leave in 
finding a career. It also builds their interpersonal and intrapersonal human virtues as they 
will need to persevere to find the right answer through difficult circumstances, they will 
have to take responsibility for a real world cause in the form of a charity by being 
independent and relying on common sense. This might be hard and they will have to deal 
with their feelings (and learn ultimate justice and forgiveness) especially when confronted 
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with difficult people in the professional world. However, through effort and initiative and by 
being motivated they should be able to create a graphic message that will communicate. 
They should inherently love themselves and find joy by assisting others – especially when 
they can see what they are capable of as young designers.  

Where/when in the lives of the learners are living right now will they be required to do what 
you expect them to do? As designers they will always have to deal with difficulties in 
terms of budget restrictions. They will need to be careful of their time management 
because of this and they will be approached to do pro-bono work and will have to 
understand these issues in order to truly help. All these outcomes will be used on a day to 
day basis. 

What is the challenge (problem) you want the learners to solve (resolve)? With limited to 
no budget, the learner is required to solve a problem that a charity is currently dealing with 
in terms of marketing and advertising – this final product should answer the charity’s 
ultimate need; whether this is for donations, sponsorships or awareness.  

 
Critical Cross Field Outcomes (Copied from official Curriculum or Syllabus documents) 

CO 1 Identify and solve problems and make decisions using critical and creative thinking  

CO 2 Work effectively with others as members of a team, group, organisation and community  

CO 3 Organise and manage themselves and their activities responsibly and effectively  

CO 4 Collect, analyse, organise and critically evaluate information  

CO 5 Communicate effectively using visual, symbolic and/or language skills in various modes  

CO 6 Use science and technology effectively and critically, showing responsibility towards the 
environment and the health of others 

 

CO 7 Demonstrate an understanding of the world as a set of related systems by recognising 
that problem-solving contexts do not exist in isolation 

 

 
Developmental Outcomes (Copied from official Curriculum or Syllabus documents) 

DO 1 Reflect on and explore a variety of strategies to design more effectively  

DO 2 Participating as responsible citizens in the life of local, national and global communities  

DO 3 Be culturally and aesthetically sensitive across a range of social contexts  

DO 4 Explore career opportunities  

DO 5 Developing entrepreneurial opportunities  
DO 6 Identify various advertising mediums in the advertising world  

DO 7 Design the most appropriate communication device based on research   

DO 8  Understand restrictions such as financial and time limitations  

DO 9  Survey, communicate and negotiate with professionals in the industry   

   

   

 
 
 
Fundamental human virtues 

Intrapersonal X Interpersonal X 

Self-confidence X Humanisation X 

Motivation X Communication X 

Initiative X Dealing with feelings X 

Effort  X Justice and forgiveness X 

Perseverance X Love  X 

Common sense X Leadership X 

Responsibility X   

Independence X   

Joy X   

Love X   
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LEARNING TASK PRESENTATION 
 
Verbal Presentation 

We all know someone who has committed suicide. Just last week one of our students lost his sister to 
this horrific epidemic. We are being exposed to the atrocities that only human nature can create and 
condone and the world has become almost ‘immune’ to these scenes that we forget just how much 
this can affect the people around us. The human condition has taken a backseat and it is our duty, as 
designers, to ensure that people are aware of these atrocities and that you can help save someone 
from suicide in the university system. You have that power and the tools at your disposal and we are 
relying on your integrity to use these tools to create the highest quality change by designing 
communication for SADAG. 
  
How are you going to ensure the best possible solution with the highest quality research that will 
inevitably lead to most cost efficient result for SADAG to help combat this insidious life-taker once and 
for all? 
  
Your professionalism is vital. 
 

 
Written Presentation 

SADAG requires your expertise as a professional designer and copywriter to make university 
students more aware of suicide. Suicide is a terrible epidemic in the university system and they want 
to know why. You have the added benefit of being right here, right now. How can you use this 
imperative data to ensure the best possible solution with the highest quality research that will 
inevitably lead to most cost efficient result for SADAG to help combat this insidious life-taker once and 
for all? 

 
LEARNING TASK OUTCOMES 
Learning Task Outcomes (LTout), Learning Task Assessment Standards (LTass) and 
Assessment Methods, Tools and Techniques 

LTout LTass Assess Methods, Tools, Tech 

 
After the execution of this LT 
the learners should be able 
to: 
 

We will know to what level of 
competence they have 
executed the LT when they 
have: 

The following assessment 
methods, tools and 
techniques 
will be used: 

 
Determine the essence of the 
real-life challenge they have 
been confronted with. 
 
 
 

 
Determined that the charity is in 
dire need of assistance in the 
area that they have requested 
support.  

 
An informative brief will be 
constructed highlighting the 
areas of assistance required and 
suggesting initial ideas before 
proper research is conducted. 

 
From exploring the available 
resources supplied by the client 
as well as looking at case 
studies, establish a way in 
which assistance can be 
provided in terms of the module 
and the students’ abilities.  
 

  
This information will form part of 
the research journal that will 
guide the student from the 
advent of the project to its 
conclusion.  

 
Construct the most applicable 
job bag for the work at hand in 
order to best understand the 
time constraints at play. 

 
Constructed a simple job bag 
based on the product outcomes 
as set out by the client and 
student. 

 
A well-constructed Job bag is 
created and used throughout the 
time spent on the brief  
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Using the constructed 
Job bag, determine the 
time constraints and material 
costs at play. 
 

 
Explore and identify all the 
possibilities that are available 
to you, as a designer and 
copywriter, in order to aid and 
benefit your client.  
 

 
Identified all the possibilities; 
web, print, online, app usage, 
guerrilla advertising, radio, 
television, freebies etc.  
 

 
All research to be made 
available in the best possible 
way within a research 
document. 

 
Using the research document 
and job bag, determine 
expenses and or possible fees 
to construct your budget. 
 

 
Identified the BEST option for 
the least amount of money 
which will answer the client’s 
needs. 

 
Proper financial awareness is 
gained through recording 
information in the budget. 

 
Evaluate the research in order 
to design an advert/ 
communication piece that will 
best answer the needs of the 
client.  
 

 
Compiled an advert that best 
answers the needs of the client 
in the cheapest way possible 
utilising the medium researched 
for best exposure. 

 
Final advert created using 
graphic software – either 
pictorial or communicative. 

 
Synthesize all information in a 
presentation pitch for the client 

 
Assembled all information and 
research into a professional 
presentation to “sell” the idea to 
the client. 
 

 

 
AUTHENTIC LEARNING CONTEXT 
 

Organisation of learning space  
The learning space is the learner’s “office”; in many ways this 
tends to be a laptop that travels with the student to various 
places in order to achieve their goals. They will have meet-
ups on a one to one basis in my office fortnightly.  
 

Roles, functions and organisation  
of participants 

 
The learners will take on the role of a professional designer 
and copywriter in the world of work and their main function will 
be to problem solve the issue at hand (provided by the 
charity). While they will essentially be “on their own” they will 
be working co-operatively with professionals in the industry in 
order to achieve the overall objective.  
 

Material and equipment  

 laptops 

 MAC computers 

 journals  

 sketchbooks 

 pens 

 pencils 

 internet 

 transport – own or organised 

 job bags 

 cellphone 
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END PRODUCT OUTCOMES 
(As would be expected/required to be produced by a learner exceptionally well) 
 
The Learning Process 

a Complete the exercises in the study manual as a precursor to the brief.  

1 Create an abbreviated brief based on the requirements outlined by the charity concerned 

2 Design a job bag that will suit your goals as per the brief 

3 Compile a research file/ journal of all information gathered i.e. interviews, quotes, material 
specs, magazine/ newspaper rate cards etc. 

4 Explore other designers’ works that were also pro-bono and see how they overcame obstacles 

5 Using the research gathered, conceptualise an advert and identify the media that will be used 

6 Design an advert that answers your own brief as per client spec 

7 Using the advert and research gathered, compile a budget to show what was spent and why (in 
creating this advert) 

8 Critically assess various steps during the meet-up phase with your lecturer. 

9 Implement any changes to the advert based on assessment by lecturer and colleagues 

10 Present the final orally and professionally to a body of peers using professional tools for 
engagement 

11 Implement feedback 

12 Present to the client and suggest the implementation should you have any research that will 
assist the client 

13 Contact the client in a few months to ascertain whether they have had a positive response to the 
advert presented. 

 
The Learning Product 

 
1. Exercises 
2. Client brief 
3. Job Bag 
4. Research Journal 
5. Advert 
6. Budget 
7. Presentation 

 
The Learning Content 
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The Learning Product 1 
 
The learning content stems from previous lectures in marketing and branding strategies that will be 
understood by the learner but will have to be implemented in the correct format using previously learned 
tools. Students have never had to do this before as they tend to focus on one method at a time. 
However, the various types of print adverts and one-liners will be presented to the learners as an added 
sub-section to their acquired knowledge: 
 
1. One-liners and banners. 
2. News. 
3. The Spiral. 
4. The Story. 
5. The Sermon. 
6. The Outline. 
7. Combinations of the above. 
 
Exercises to be completed before the brief 
A. 
1. Use the following image to write five clever one-liners that will advertise this image below. 
 

 
 
(TUHSPHOTOJOURNALISM, 2011) 
 

A – Wow – so this is where my insurance money goes! 
B – You wanna be a Hip Ou?  
C – On SAA, we don’t discriminate – we just tuck you in! 
D – What did the hippo say to the Italian chefs? 
E – YAWN! Whoops – I swallowed that thing …  
 
2. Now use the product/ service you established in question one to create a spiral-type advert. 
Remember to interest the reader with obscure imagery and to keep him/her interested. 
 
Top student sending me pics tomorrow 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
3. Create ‘news’ for this new product that you have established in question one. 



7 

 

Ensure that it relates to a current event. 
 
Top student sending me pics tomorrow 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
4. Write a story-type advert for an item of clothing you are wearing right now. 
Be sure to use your life with the item as the concept for advertising this item in the story format. 
 
Top student sending me pics tomorrow 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
5. Now write a sermon for that item of clothing but using a new way of thinking about this item as the 
basis for your sermon. 
 

Top student sending me pics tomorrow 
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B) Find five print adverts that inspire you and explain why they do. See if you can establish what type of 
tactics the advertiser has employed. 
 
 

 
 
Top student sending me pics tomorrow 
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Top student sending me pics tomorrow 
 
 
 
 
 
 
 
 
 
 
 
 



10 

 

 
Top student sending me pics tomorrow 
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Top student sending me pics tomorrow 
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Top student sending me pics tomorrow 
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Top student sending me pics tomorrow 
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While I am aware that print can be very expensive. I want them to realise this on their own, through their 
research. If they are able to find a solution and still use print then I will be very impressed. However, this 
brief ensures that their research will ultimately dictate the learning content that each learner requires in 
order to fulfil the brief outcomes and objective.  
 
The Learning Product 2 
 

2. Client brief – As per meeting with client 
 

The Learning Product 3 
 

3. Job Bag (as below): 
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The Learning Product 4 

 
 

4. Research Journal (see pics below): 
 

 



16 

 



17 

 



18 

 



19 

 



20 

 



21 

 



22 

 



23 

 



24 
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The Learning Product 5 
 
5. Advert (as below based on research) 
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The Learning Product 6 

 
6. Budget 

 

 
 
The Learning Product 7 
 

7. Presentation (A PowerPoint pitch presentation) – please see video files on e-portal for 
expectation of professionalism. 
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